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Publix Wine Selector





URL:		     � HYPERLINK "http://www.siteessential.com/EME6613/" \t "_blank" �http://www.siteessential.com/EME6613/�





Project Members:  	Kimberly Choto 


Michele Durst


Samantha Lopez


Kris Weekly








Customer’s Vision:	Online resource for Publix Customer’s to be able to choose wine that will go with a certain meal.





Customer’s Goal/Mission:	To increase wine sales in the store.





Project Vision/Mission:	To increase the customer’s wine knowledge.


To provide a perceived “value-added” benefit to Publix customers.





Project Goal Statements:		An increase in wine sales. 


Usage of the wine selector tool at the store/Internet.





Target Audience: 			Publix customers in the North Tampa store.


Publix web site visitors.





Desired State:	The user will be able to choose a wine, print a coupon and redeem coupon at the store.














Presentation: 			1. Introduction……………..	Kimberly Choto


�2.  Prototype Design….…..Samantha Lopez


�3.  Content Discussion……Kris Weekly


�4.  Demo of Prototype…….Michele Durst


�5.  Metrics…………………..Kimberly Choto


�6.  Evaluation Plans……….Kimberly C. /Samantha L.


�7.  Conclusion……………..	Kimberly Choto











